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IWSR 2025: Categories (Sell-in Volume in Spirits w/o Tsipouro)

TTL Spirits w/o Tsipouro (K9lt )

A stabilized market at approx. 4M 9lt cases

Cagr23-25: 0,0%

% Vol. MS 2025
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IWSR 2025: International Spirits
• Daytime consumption continues to gain popularity, helping 

categories such as Spritz/Aperitif to grow. 

• Nightlife venues and categories traditionally strong in the on-
trade are reporting losses.

• Gin is following the global decline as the hype around is starting 
to level off. 

• Whisky overall continued to lose volume. Scotch (-7%) 
impacted the most, while Irish (+6%) whisky remains the most 
dynamic sub-category

• Rum is pressured by high cocktail prices, shifts in consumption 
occasions and lack of innovation. 

• Tequila though recorded strong growth as the Paloma cocktail 
trend and rising popularity of margaritas helped it to grow

• Vodka remains the go-to category for good times and bad, 
especially in the standard and value segments (while UP is 
dropping), thanks to its versatility.

• Low budget tourism & all-inclusive hotels are driving growth in 
the VFM Liqueurs & White Spirits. 

IWSR 2025 In K 9lt/cs Dif. Vs LY
International Spirits 3.082 0,2%

Whisky 894 -4,4%
Vodka 662 -0,1%
Gin 462 -4,5%
Rum 272 -1,2%
Aperitifs 267 12,9%
Liqueurs 229 8,0%
Tequila 175 18,1%
Brandy/Cognac 105 -0,4%

International Spirit Categories Perfomance
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IWSR 2025: TTL Alcohol

• Total Alcohol in Greece continued to decline in 2025 
as the decreased disposable income, the high on-
trade prices and the new strict alcotest measures 
affect the HORECA channel

• Beer and Wine experienced the greatest impact, with 
Greek Wine additionally facing challenges due to 
reduced production levels

• International Spirits were stable with some 
categories performing better than others due to 
shifting consumption trends

• Tsipouro and Ouzo had growth, driven by the demand 
for affordable entertainment options that combine 
food and drinks, and their increasing popularity 
among tourists

• No-Alcohol Beers & Spirits as also RTDs continue to 
benefit from the mindful drinking trend

IWSR 2025 In K 9lt/cs Dif. Vs LY
Alcohol 72.662 -4,5%

Beer with alcohol 38.701 -5,8%
Wine 24.676 -5,6%
No-Alcohol Beer 3.614 11,8%
International Spirits 3.082 0,2%
Tsipouro/Raki 985 1,7%
Ouzo 862 1,5%
RTDs 375 4,4%
Cider 356 -7,8%
No Alcohol Spirits 10 12,7%

Overall Alcohol Categories Perfomance



New entertainment Ecosystem
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Hybrid LocalEasy to Manage

Venues become multidimensional, 
offering a range of choices (ie. All 
day bars/beach bars) 

Parties at “new” places (Varvakios, 
Agora Kipselis, clothing stores, 
bakeries, motorbike clubs)

Festivals & Concerts are booming

Shift to decentralized areas

Local bars have been upgraded 
delivering quality & experience

Home consumption grows

Convenience & accessibility 
matters (+ to avoid alcotests)

Consumption in Squeres (Kiosks, 
Mini Markets)

Less show off- focus on casual (less 
UP)

Stay in control – less extremes 
(healthy lifestyle + alcotests) 

Within budget (less disposable 
income + high On trade prices)

Integrated into daily lifestyle (after 
work, after shopping)

Early

Multiple occasions of 
consumption take place early- 
‘’early & soft culture’’ around 
fun 

Light drinking- Low/No alc 
choices in the repertoire (Spritz 
is dominant)

Pairing with food 

Rise of Spritzeries/ Wine bars

Traditional nightlife entertainment (bars, clubs, bouzoukia) are negatively impacted by 
the above trends. They are considered as ‘special and formal outing’ only on weekends.
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